
Social Media Workshop 
for Communicators

Integrating social media into 
your communication strategy

16th & 17th October 2007 
Melbourne Marriott Hotel 

or

23rd & 24th October 2007 
Sydney Harbour Marriott Hotel

Blogs, Online Videos, Wikis, Podcasts, Social Networks… 
how to create them and use them as part of your communication strategy

Attend the two-day workshop and:
•	 Leave with a first-draft social media strategy for your business

•	 Learn how to make social media work for YOUR company as part of YOUR communication strategy

•	 Gain the skills you need to implement social media as soon as you return to the office

Lee Hopkins, Online & Social Media Communication Strategist



Melcrum Workshops are fully interactive with group discussions, 
Q&A sessions, exercises, presentations from a workshop leader 
and detailed case studies. This learning environment will give you 
plenty of opportunities to bring your own challenges to the table 
and get answers to your questions.

You’ll learn proven techniques to dramatically improve the 
performance of your communication teams. Come and listen to 
industry specialists and practitioners who will share tools, tips 
and ideas that you can use in your daily work.

About Melcrum Workshops Who should 
attend the 
course?

• Corporate 
Communicators

• Internal 
Communicators

• PR professionals

Why attend?

•	 Leave the course with a first-draft social media 
strategy for your business

•	 Improve your communication strategy by 
integrating new technologies

•	 Blogs? Podcasts? Social Networking? Get the 
social media mix right for your company

•	 Discover how to get social media tools up and 
running in your organisation

•	 Learn how social media has already worked (or 
not worked!) for other companies

•	 Get real, practical training and ideas you can 
apply directly to your organisation

•	 Network with other communicators who are 
facing the same challenges as you, find out what 
they’re doing and learn from their experiences

•	 Return to the office and make a difference!

91% of 
communicators 
are interested 

in creating 
an integrated 

social media 
strategy in their 

organisation

BUT
66% don’t know 

how to do it 

Odds are your employees 
and clients are already 
using social media such 
as blogs, podcasts, 
social networking sites 
and other web 2.0 
technologies – here’s 
your chance to bring 
your comms strategy up 
to speed with the most 
effective tools for truly 
engaging your audience.

Melcrum’s Social Media 
Workshop is a two-
day training course 
designed specially for 
communicators who want 

to make social media 
work as part of their 
communication strategy.

Backed by Melcrum’s 
extensive research into 
social media adoption 
and market trends from 
the new report How 
to use social media to 
engage employees, the 
course is deliberately not 
academic; it’s practical 
and interactive with 
group discussions, Q&A 
sessions, presentations, 
detailed case studies and 
practical exercises.

Source: Melcrum Social  
Media Survey 2007



For more information, visit www.melcrum.com/products/training_courses/

What will you learn?

-	 What is social media?	
	 - Understand the underlying concepts
	 - Explore latest applications from Facebook to 

  Twitter

-	 Defining the needs of communicators
	 - How and where can social media help 

  communicators?

-	 Case studies
	 - Work through examples of social media in 

  action in business today
	 - Benefit from Melcrum’s latest global research 

  into using social media to engage employees

-	 Blogs
	 - Internal, external and CEO blogs
	 - Everything you need to know to get your 

  organisation off to a good start with blogging

-	 Podcasts
	 - Explore ways of creating more personalised 

  communications with audio

DAY 1

-	 Online video
	 - YouTube, vodcasts, intranet videos
	 - How to set up, record, edit and engage your 	

  audience with videos

-	 Social networking
	 - Connect your employees on a global scale	

- Implications and opportunities for intranets

-	 Other social media tools and how to 
use them

	 - RSS, wikis, the 3-D web, instant messaging and   
  more 

-	 Social media and your corporate 
strategy

	 - What could work for your organisation?
	 - Work through scenarios and examples to help  

  assess your company’s cultural readiness for 
  social media tools

	 - Work through a framework for creating a 
  social media strategy to support your 
  corporate communication strategy – take 
  home a draft strategy for YOUR company

DAY 2

Lee Hopkins is an Online & Social 
Media Communication Strategist 
who’s recognised around the world as 
Australia’s leading PR/marcomms social 
media expert and a leading thinker on 
business communication strategy in an 
online environment. 

With over 20 years’ experience 
consulting to companies both large and 
small, Lee has a tremendous passion for 
helping people communicate better for 
better business results.

About the trainer



Booking Form

For more information, visit www.melcrum.com/products/training_courses/

Name

E-mail

Job title

Company

Address

                                                                             

City

State      				  

Postcode                                        

Country

Phone

Fax

Signature     

Please affix your business card or print details clearly:

About Melcrum 
Melcrum is a research and training business, expert in all aspects of 
internal communication. Through our global networks, we connect more 
that 25,000 professional communicators in sharing what works. 

ONLINE: 	 www.melcrum.com/store

E-MAIL:	 socialmediaworkshops@melcrum.com 

PHONE:	 +61 2 8249 8352

FAX:	 + 61 2 8249 8101

MAIL: 	 Level 4, 95 Pitt Street 
	 Sydney, NSW, 2000 
	 Australia

n	 Melbourne, 16th & 17th October 2007 

	 1 attendee - AU$1,995 

	 2 attendees or more - AU$1,795 each 

n	 Sydney, 23rd & 24th October 2007

	 1 attendee - AU$1,995

	 2 attendees or more - AU$1,795 each  

n 	 If you do not wish to receive relevant offers from 
third-party organisations, but would still like to hear 
from Melcrum, please tick this box.

n 	 If you do not wish to receive information from 
Melcrum or its partners, please tick this box.

Amount                                                                 

	 Please find enclosed a cheque made 		
	 payable to Melcrum Publishing	

	 Please charge my: 
  	  AMEX 	    
	  VISA		   
	  MASTERCARD

Card Number: 

Exp. Date: 

Security Code:                        

Name on Card:                                                       
  
Signature:                                                                                         

5 easy ways to register

Substitutions/cancellations 
You may substitute attendees at any time. For cancellations received in writing 
more than thirty (30) days prior to the event, attendees will receive a credit 
redeemable against Melcrum training. For cancellations received less than thirty 
(30) days prior to the event, no credits will be issued.

Payment 
The fee for this event covers all written material, lunch and refreshments. 
The fee does not cover accommodation. If you require accommodation please 
book this directly with the venue. Please note all bookings must be paid for in 
full at least ten (10) working days before the event. A confirmation letter will 
be sent to you acknowledging your registration. Please contact us if you do not 
receive this within seven days of booking. This registration form constitutes a 
legally binding contract. It may be necessary for reasons beyond the control of 
Melcrum Publishing to change the content and timing of the programme, the 
trainers, the date or the venue. In the unlikely event of the programme being 
cancelled, Melcrum will automatically make a full refund but disclaim any 
further liability. 


